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INIERZ Certification system
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RRIL= Resource sharing

Fzx Bk Benefit return

IA0T404 NyO4 -







R - @ 8
\\\\\‘ ar - ° s @ %

N -
RN LN S - 9 3
\\\\ L ® Y 2

- EERIEmMMBEREHSS
DISTRIBUTION OF DIRECT SELLING
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BHE/\ &) Direct company
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BRAND JOINING CONDITIONS

ZE 2k Operational requirements

EHFE Sk Site selection requirements
R& Bk Funding requirements
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Brand franchise advantages
fRhE{ 38 Brand advantage
F=Gafft s Product advantages

% Market leading advantage

IR {LE% Service advantage
L33 Mode advantage
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Strong support for brand management
W B ZE374F Business extension support
HREE{KZE 7 $3F Recruitment system support
YRR SZ#F Training system support
S A% Management system support
R ARINIEEGTARIZEZE ST 1F Technical certification
photographer team building support
[EHB4b IR & HPi() 3235 Post processing
R & D center support
IR Z 3745 Quality control system support
RISz 35 Reward support
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